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The Advertiser” is a brand-new format that brings Reallty
together brands and their products with young and

Duration:

innovative advertisers, aiming to come up with the next

. . .o Weekly, Prime Time
big talents in the advertising sector.
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Target: The show allows three group of advertisers to pitch their advertisement  On one side; the audience has an information about new brands of interesting
campaign ideas to a panel of three representatives of a specific brand on each  products/services and on the another side the audience watches the works of
episode and targeting to win weekly cash prize. new innovative creator advertisers.

Each week 1 advertiser team is eliminated and a new one takes their table in  In each episode three advertiser groups (each team consists of 3 members) take
the show. part and compete each other in order to win the prize money (20.000USS).

The show brings amateur advertisers together with brands which is providing They present different slogans and advertisement campaigns to the brand’s
special services or products. representatives in the studio who decides the winner.
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Brand’s Side: The show selects little known brands especially providing service
or products in social media. for example: women'’s clothing, home decorations,
plants, artificial flowers, accessories, diet productions, wooden furniture,
organic healthy products, event photography business, event organizations etc...

Brand’s representatives consist of 3 members: One General manager (or CEO)
and his 2 best men (advertisement manager and Sales manager or CFO) they
all come to the studio and take their seats.

They bring some samples and make a presentation about their brand (if the
brand is immovable product, they show the photos of the product/service)
They explain their targets, consumers etc... they also show some VTR’s about
their production area, employees etc. (it takes 10-15 minutes)

Advertiser Groups’ Side: Each advertisement group consists of 3 members: 1
art director, 1 creative director and 1 scripter

Brand’s representatives actually made same presentation to advertiser groups
1 week ago before the show is on air and ask them to prepare advertisement
campaigns for their brand (groups should shoot a sketch or short video for
their campaign) We see their work as VTR in the studio.

There are 3 main tasks for advertiser groups:

e Find the right slogan for the brand
e Create a new logo for the brand

¢ Create a new advertisement campaign and shoot a short video for the campaign
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On the other side, they should follow these steps:

They should make a research for the brand

They should determine target consumers

They should design a new website

They should work on brand’s social media accounts

They should make surveys and opinion researches for the brand

The audience watches all of these process with VTR on the screen(it takes 30
minutes)
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After VTR ends, each advertisement groups start to make a presentation one by
one in the studio. After all presentations are finished, brand’s representatives
select one team as a winner.

The winner team gets 20.000USS cash prize and has a right to attend to the
show again next week.

There are two teams remaining. Brand’s representatives also eliminate one
team from the show (with their reasons) and the other one can attend the
program in the following week.

Next week we see two teams from previous episode (1 winner and 1 not
eliminated) and 1 new team joins them. There will be a new brand and
representatives for the next week.

This continues during 11 weeks.
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At the end of 11th week: there will be 2 finalist teams who succeed not to get
eliminated from the show and join the big final in the 13thweek.

At the end of the 11th week, production team presents 11 eliminated teams
during 11 week and ask to audience to vote for 3 teams. These 3 teams will
come back in 12th week and compete against each other to be one of the
finalist teams in big final week.

The main target is to manage to stay in the fierce competition and participate
in the big finale, so they all try to stay in the show without being eliminated
until the final week (13th) to become the winner.

13th week — (big finale week): Decision maker will be a very well known brand
and its representatives who will select the winner for big cash prize.

l

"x

_I &J‘\__‘_

\k—r'-] '-'J II—I'




Abdi ipekgi Cad. Park 19 Kat: 3 T.+90 212 240 5769
Nisantasi 34367 Istanbul - Turkey ~ F.+90 212 296 6053  www.theglobalagency.tv

For more information, please contact the sales agent in your territory

GOZDE SERGILI SENAY TAS 1SIL TURKSEN EKiN GABAY IVAN SANCHEZ DENiz TUZUN MIROSLAV RADOJEVIC
Europe & Scandinavia Central and Eastern Europe Asia North America, Canada, UK, Latin America Russia/CIS MENA & Africa
gozde@theglobalagency.tv senay@theglobalagency.tv isil@theglobalagency.tv Australia, New Zealand & Baltics ivan@theglobalagency.tv deniz@theglobalagency.tv miroslav@theglobalagency.tv
+90 533 928 8065 +90 532 285 0696 +90 533 459 9439 ekin@theglobalagency.tv +90 530 952 6648 +90 530 140 9922 +90 530 943 4146

+90 533 727 4123




